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PR Newswire

We can help you tell
yvour brand story

PR Newswire is the industry's leading press release
distribution provider with an unparalleled global reach of
more than 440,000 newsrooms, websites, direct feeds,
journalists and influencers and is available in more than 170
countries and 40 languages.

From our award-winning Content Services offerings,
integrated media newsroom and microsite products, Investor
Relations suite of services, paid placement and social sharing
tools, PR Newswire has a comprehensive catalog of solutions
to solve the modern-day challenges PR and communications
teams face.

For 70 years, PR Newswire has been the preferred
destination for brands to share their most important news
stories across the world.

We've worked with hundreds of events and associations and
have helped thousands of brands execute their trade show
campaigns—and beyond.



Pre-show Marketing

Setting up your business for more than
serendipity and short-term success

PR Newswire



66

/5% of attendees
decide which booths to
(}H/R)isit before the show.
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Quick Trade Show Industry Stats

« 859% of exhibitors say that their primary
reason for exhibiting at a trade show is to
generate leads and sales

« 76% of exhibitors integrate their
event with other marketing
campaigns.

« 759%b of trade show marketers find email
to be their best pre-show promotion
marketing tool.

Developing a strategy for before,
during, and after an event is
paramount.

PR Newswire

3%

of trade show attendees consider
trade shows to be an essential part
of their buying process.!

Trade show attendees are 72% more likely to

buy from an exhibitor they have met at a trade
show than from a competitor they have not met.

679% of all attendees represent a new prospect
and potential customer for exhibiting
companies.

© 2025 Cision, Inc. All Rights Reserved. Confidential.



Multichannel Communications

Strategic distribution of content to amplify the impact of a story and achieve maximum visibility.

PAID

* Sponsored content
» Social media ads, search ads, pay-per-click
*  Email marketing

OWNED

« Company website content, including:

(@)

@)
O
@)

EARNED

Blog posts

Newsroom feed

Webinars

Infographics, case studies, videos, and other marketing collateral

*  Press releases

* Media placement or coverage

«  Organic influencer marketing (e.g., reviews)
»  Other word-of-mouth recommendations

SOCIAL/SHARED
+ Content shared through social channels, such as:

@)
@)
@)

Upcoming event information
Sampling of new content, like an e-book
Multimedia and text from a press release

PR Newswire
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Journalist Survey: Covering Events

What would make your job easier as a
reporter?

What is your preferred way to receive virtual
event news?

« Keep content online longer/indefinitely

« Have information available prior to event
« Make representatives and content easily
Direct Pitching accessible

Wire Services

Automated Email Alerts "Create event landing pages with news and resources about
technology breakthroughs, new products, thought leadership, and
contact information for people willing and able to chat more in
depth about these topics. Include links to full-text press releases
and downloadable image files.”

Event Press Sites

o )
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Partnership Benefits

Helping you increase brand awareness and news
discovery for RSNA 2025

PR Newswire



RSNA Online Press Room

1 Centralized Resource

Look no further than this comprehensive resource for the
latest breaking news and supplemental assets.

2 Public & Available 24/7/365

Accessible any time, day or night, from any device—without
requiring a login or special app—making it easy for journalists,
attendees, and industry peers to find information.

3 Search Engine Optimized
The online press room is search engine optimized, resulting
in more audiences finding and engaging with content.

4 Reach the RSNA registered media list

Any releases issued via PR Newswire will automatically get
included in the online press room and sent to the RSNA 2024
registered media list.

5 Get additional exposure for your news

Stand out from other exhibitors and amplify your reach

PR Newswire

@ Building Infelligent Connections
T': SM;ZAOZ 4 Annual Meeting Dec. I-5 « Technical Exhibits: Dec. I-4

The Radiological Society of North America (RSNA®) is an association of
radiologists, radiation oncologists, medical physicists and related scientists
promoting excellence in patient care and health care delivery through
education, research, and technologic innovation.

About Us

Exhibitor Kits

RSNA's annual meeting provides radiology professionals and industry partners
with endless opportunities to learn, connect, exchange ideas and see the latest
technology in action.

News Releases

Image Gallery
RSNA 2024:Building Intelligent Connections - RSNA 2024 will center on the

Get News Alerts by Email bright horizon of radiology and the important role Al plays in empowering
into the future. ;m Contest ~

Order a Press Package - RSNAD

noanan
Radiological Society of
o

News Releases Uploaa your aro The At o mag

Medla |n uiries Contest before submissions close

q B4 Get News Alerts by Email Aug. 27! Contest winners will be

1-630-590-7762 »
Jun 6,2024

media@rsna.org Altamont Software Installs 500th Connectivity Platform

Provides a consolidated approach to enterprise medical image
connectivity. PLEASANTON, Calif. June 6, 2024 /PRNewswire/ -
Altamont Software, a provider of enterprise medical imaging connectivity...

Exhibitor Kits
Dec 20, 2023

- Altamont Software Volpara Health breast density and mammography quality software
highlighted in new peer-reviewed research

Volpara Analytics uses Al to measure mammography positioning.
compression, and dose LYNNWOOD, Wash. Dec. 20, 2023 /PRNewswire/
~ Bracco Diagnostics Inc. ~Volpara Health Technologies Ltd. (ASX: VHT), a global leader in...

- Apollo Enterprise Imaging
Corp

- DeepSight Technology
- Dextro Imaging Solutions

- Double Black Imaging

- Fovia A
_ Guerbet Dec5,2023 4]
Koning Health G ing Breast CT at
~llluminate RSNA 2023
~In-Med Prognostics Koning Health, aleader in innovative breast imaging technology, is proud
toannounce its triumphant participation at the Radiological Society of
- Laitek, Inc. North America (RSNA) 2023 Annual Meeting. The...
- OpenRad Services UK Ltd.
~Pixyl Nov 30,2023
Regular Screening Mammograms Significantly Reduce Breast Cancer
- Plusman Deaths
~Xybix Systems Breast cancer mortality is significantly reduced when women regularly

attend screening mammograms, according to research being presented
today at the annual meeting of the Radiclogical Society of...

Nov 28,2023
Nuance Accelerates the Adoption of Generative Al for Radiology with
PowerScribe Advanced Auto Impression Capability

Health systems adopting new copilot capabilities include Mass General
Brigham and Quantum; early adopters cite time-savings and lower
workload-related stress as key benefits of automated creation...

More »

© 2025 Cision, Inc. All Rights Reserved. Confidential.
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Discounted PR Newswire

PR Newswire allows organizations to
increase chances of earned

media by reaching newsrooms (via
wire feeds) & journalists (via PRNJ)
and helps provide brand awareness
through online syndication.

PR Newswire

st
S

<3

Distributions

THE WIRE OVER
Access a Global Media Distribution Network of 500,000+

For more than 70 years, PR Mewswire has been the industry leader with the

largest, most comprehensive distnbution network. Reach the newsiooms of

print, radio, magazine, television stations, financial portals, and trade higher visibility for

r news on search

publications, including opt-in journalist community and influencer lists, Ehgines than closest

Reach and Engage Your Target Audience i
- Mational = Inclustry - Regional
- Local - State - Demagraphic

Exclusive global
media community of over

PR NEWSWIRE FOR JOURNALISTS
Trackable, Targeted Delivery Directly to Influencers 30 5 K
Every release receives distribution to PR Newswire for Journalists, aur

. . . . . . opt-in journalists and
exclusive online community where journalists, bloggers, & influencers influencers
receive dally emall updates to find story leads, Through custom feeds,
wyour content is tagged to reach the specific influencers whao cover your
beats and verticals,

Why Journalists Love It

Target your content on

= Emall & online delivery = Easlly download multimedia
- Keyword optimized - ProfMet integraticn z 5
different b
and verti
ONLINE SYNDICATION and vert

Multichannel Distribution to Reach New Audiences

Every relaase is sent aver our onling distributian network to major media
websites, finance portals, trade pubs, search engines, and blogs. Leverage
our multimedia and social distribution channels and aur industry-leading Reach online
digital footprint to increase the oppaortunity for new targeted audiences ta audiences on over
engage with your content.

Optimized Content to Impact Audiences 1 1 K

major media websites,
finance portals, and

- Spark social engagemant blogs glabally

- Earned & guaranteed placements - Drive web traffic
- Boost search visibility

© 2025 Cision, Inc. All Rights Reserved. Confidential.
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Press Release 101

How press releases can help your business

4 )
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PR Newswire

Press Release
Fundamentals

A press release is an announcement that informs an
audience of something newsworthy, often used as a
communications or promotional tool.

Press releases are read by the media, industry
professionals, and the general public (consumers).

Common press release topics include: new products
or services, partnerships, events, awards, certifications,
personnel changes, financial disclosures, and "softer"
seasonal content.

© 2025 Cision, Inc. All Rights Reserved. Confidential. |
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Press Release Benefits

You can gain visibility by distributing a press release

> 4 b

Reach New Audiences

Syndicate your news to thousands
of points to reach audiences in the
places they frequent.

Generate Brand Awareness

If no one knows about your products
or services, how will they be able to
connect with you or buy from you?

Create a Relationship with Media

Press releases are the #1 source journalists
use for generating content or ideas,
according to the 2023 State of the Media
Report.

Boost SEO Traffic

Posting of release on prnewswire.com
which receives 6.2 million monthly
organic search traffic.

PR Newswire

PR Newswire Rolls Out First
Ever Press Release Social
Sharing Product Designed to
Increase User-Generated

PR Newswire’

Content

N5 BRANDS SHOULD INVEST IN

SOCIAL MEDIA
ENGAGEMENT

<

Demonstrate Thought Leadership

Showing you're an expert in a field
helps attract the attention of the media
and your customers.

Build Business Credibility

Media & consumers view press releases
as a trusted source of data, and science/tech
are areas where trust is at risk

Encourage Customer Engagement

Distributing a well-crafted press release leads
to direct engagement and sharing on
social channels.

Curate a Content Portfolio

The more content available, the greater the
credibility.

\'/

S

© 2025 Cision, Inc. All Rights Reserved. Confidential. |


https://www.edelman.com/sites/g/files/aatuss191/files/2024-02/2024%20Edelman%20Trust%20Barometer%20Global%20Report_FINAL.pdf

The Rise of the “Zero-Click” Search Era

The era of “no-click” Al search is here. To stay relevant and visible, you must adapt your
content strategy—pivoting from clicks to visibility, optimizing for natural Q&A, and
building authority within Al ecosystems.

Al tools like Perplexity and ChatGPT synthesize info
from hundreds of sources instantly, reducing the need
for site visits

Zero-click searches now account for roughly 60% of all
Google searches

Traditional CTR (click-through rate) for top organic
results dropped from ~7.3% (Mar 2024) to ~2.6%
(Mar 2025)

Publishers are seeing anywhere from 10-50% declines
in organic traffic

PR Newswire

Web pages featured in AI Overviews receive 3.2 times
more clicks than those in the traditional “blue link”
results

GEO (Generative Engine Optimization) and AEO
(Answer Engine Optimization) vs SEO

Content best practices for consumers, investors,
analysts, and search remain paramount to
discoverability in the Al era

Utilizing press releases to increase visibility and
enhance AI search summary placement

© 2025 Cision, Inc. All Rights Reserved. Confidential. |
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AAN PRESS RELEASE

DRUSEME MERA(R
EMER HELBLOEE ERGEN SES

ADMAEL IRARLLHEA! o

Dear ChatGPT,

Do you source press releases in your answers and summaries?

Dear user,

Yes, | can include information from press releases in my answers and summaries when needed. If you're
asking whether | gutomatically source press releases, the answer is: only when relevant and available. For

example:

* |f you ask about a recent product launch, corporate announcement, or policy change, and | use the web
tool to check for up-to-date info, | might cite an official press release if it's the best or most direct
source.

* |f you ask for a summary of a specific press release (and provide it or link to it), | can summarize it

\‘

o,
— ’ e

directly.

&

EREmE

Ruicine ¢ |f the information you're asking for is likely to have originated from a press release, | can let you know

that and do my best to locate and reference it if you wish.
Would you like me to find or summarize a specific press release?
Best regards,

ChatGPT

PR Newswire



Newsworthy Reasons to Send a Press Release

1 Company Growth: 6
new business endeavors, milestones, M&A
activity

2 Employee News: 7

retirements or promotions, new executives

3 Product or Service News: 3
feature enhancements, new launches,
partnerships

4 Brand and Marketing: 9

new campaign, website, rebrand, or sponsorship

5 Events: 10

trade shows, conferences, webinars, or other
national/local events

PR Newswire

Original Content:
thought leadership, survey/study results, tips and
advice or educational resources

Recognition:
awards or certifications

Financials:
earnings, IPOs, new investors

ESG (environmental, social and governance):
DEI initiatives, board changes, sustainability reports

Philanthropy:
supporting a non-profit or cause, receiving a
donation

© 2025 Cision, Inc. All Rights Reserved. Confidential.
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https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-1-company-growth/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-2-employee-news/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-3-product-service-news/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-4-marketing/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-5-events/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-6-original-content/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-7-recognition/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-8-financial/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-9-esg/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-10-philanthropy/

Aligning Key Milestones & Goals

Company Milestones

» Fundraising
New C-Suite addition

» Expanding services to a new location

* Product launch

« A new clinical trial/patient study

« FDA approval

« Conference/trade show participation
» Licensing agreements

« Partnerships

PR Newswire

Objectives or Obstacles

"Our CEO wants more media coverage on ___.
"How can we get more awareness within the industry?"
"We're looking to improve SEQO."

"I don't have contacts at the trade publications we're
looking to target."

"T want to tell people about , but I don't know how."

“Our organization is looking to increase participation in
this study."

"We'd like a bigger online footprint."

"There's a lot of blog posts/thought leadership content on

our website to share."

© 2025 Cision, Inc. All Rights Reserved. Confidential. | 20



Tips & Best Practices

Elements of a good release, timing tips, and more

PR Newswi re © 2025 Cision, Inc . All Rights Reserved . Confidential.



News Release Tips

Grab attention with a Don't leave out crucial Feature a clear call to
good headline details—like the booth action
Headlines should be catchy and number! Have a clear direction for what

informative; short and Mak ders k h you want the readers to do
accurate. Aim for 70 characters ake sure readers know where next.
to find you at the show or

includin ces. . : : ,
ding spaces iff/when and where your VP is GA link builder: https.//ga-dev-

Pro-tip: for trade show-related news, incorporate the speaking. tools.appspot.comy/campaign-url-builder/

event name into the headline along with your
company name to enhance the discoverability of your
content—and brand.

Use natural language Include quotes Utilize multimedia

and disruptive Including quotes help provide elements

formatting f;g:;gty I?gedpctor:(e):nt%: dzrrezs Visual assets increase views

Natural language and skim-able : and engagement of potential
= ST, customers and the media.

content helps win points with
readers and search engines.

PR Newswire


https://www.prnewswire.com/resources/white-papers/definitive-guide-engaging-press-release/
https://www.prnewswire.com/resources/white-papers/definitive-guide-engaging-press-release/

Boost Engagement with Multimedia

More than half of orders include multimedia

Multimedia Drives Engagement Higher @ 6
X

ADD MULTIPLE IMAGES

[A] 2x @BX

@ ADD A VIDEO
1x ADD AN IMAGE

TEXT ONLY

Press Releases
This
o

o )
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News Release Timing

Anatomy of a (Nearly Perfect) Press Release

AVOID STOCK TUESDAYS HAVE
START WITH MARKET PEAKS & OTHER BIG HIGHEST TRAFFIC, FRIDAYS SEND ON AN DEALING WITH
YOUR GOALS ANNOUNCEMENTS AND HOLIDAYS ARE "OFF" MINUTE HOLIDAYS
QUIETER

Determining the Unless your news is stock Tuesdays are the most Most releases get sent out RSNA is unique in that

main goal you want market moving or financial in  popular day to send news. on the hour or half it starts soon after a holiday.
your release to nature, avoid sending inthe  Sending on this day means hour. Something as It's usually best to avoid
accomplish will help _ hour leading up to stock your message has more simple as sending at sending your news
determine when to send it. market open (09:30 am ET)  competition. 10:03 am ET will help Thanksgiving week (or at

your release stand out. least Wed. Nov. 22) as some

extend vacations.

and close (4:00 pm ET).

Pro-tip: We recommend

If a larger company is Conversely, Fridays, sending at least 1 press
making an anticipated weekends, and holidays release a quarter to keep
anno.uncement - av-oid are typically quiet. your brand top-of-mind.
sending your news in the

PR Newswire’ hours leading up to and '
after it.


https://www.prnewswire.com/resources/tip-sheets/anatomy-of-a-press-release/

Press Release Spotlight

Example of a successtul press release

PR Newswire



nFocuws  Business & Money 5 e &Tech Lifestyle & Health

Policy & Public Interest ~ People & Culture

DeepSight™ Technology to show Investigational
NeedleVue™ LiteCart Ultrasound System for
Ultrasound-Guided Interventional Procedures at
RSNA 2024

ultrasound-guided interventional procedures!

goal is to increase precision and confidence

PR Newswire

oot Wissound Sysiem lor Uirasound Guidoed

Headline
Direct and includes critical details, along with the company
name

Multimedia Asset (Video)
Including at least one visual element helps performance;
videos can increase engagement by 3 times.

Quotes
Release has a quote that adds more context to the core
news

Call to Action

Has a line that mentions what readers should do if they
want to schedule a meeting or demonstration at the show

© 2025 Cision, Inc. All Rights Reserved. Confidential. |
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Measuring Success

PR Newswire Visibility
Reports l

Visibility Report Averages

PR Newswire provides a Visibility Report
for every US release, and most .
international distributions, at no extra 2,267 Views
cost.

Visibility Reports provide a high-level view
of how your release performed online and
with the media and show how users
engaged with your release on
prnewswire.com. PR Newswire also
provides industry benchmarks to show
how your release compared to similar
releases in your industry.

131 Click
throughs

PR Newswire



Discounted PR Newswire Offerings
Release distributions available for RSNA 2025

PR Newswire



RSNA 2025 Offerings

h thous

s of media outlets in all 50 states thr

MNEWS AGENCIES NEWSPAPERS

Chicago Tribune
Cos Angeles Times
THE WAL STREET JOURNAL
Ehe New Hork Times

oughout the US.
TELEVISION MAGAZINES
Snews Inc. TIMI
FOX NEWS
BCBS\EWS FORTUNE
L LR LS NEWS |

WebMax

5450
{US websites only)

w" Distribution to 1800 websites
s Uniimited word count

n” Visibility Report showing reiease
performance

Images or wideos can be added of $260 coch

NY Metro

$500
(NY media points + US websites)

-]
Dastribastion to ~3000 websitas

inchuedes 112K US jounalists
LUimlimited word count

W
7 Distibution 1o PRN. which
W

o Visibility Report showing ralease
parformance

Images or videss con be edded of $360 coch

FierceVledTe

SCY//ed

WEBSITES & BLOGS

Reach thousands of media oullets in all 50 states throughout the US

Top Markets US1 National

TECHNOLOGY AUTOMOTIVE 55?5 5'3?5
Fnercy s i B8 oveneen CRAINS

3 ' @ Autalnc. (Key media hotspots + US websites) {All 50 states + US websites)

s & 20 MarketWatch [ sioo] = B R Hy ; T

POWER ERAGH E#TRADE engadget B ¢ i " J :._ | 2 I
WebMD yahoo! Ti= Techtrunch RANST o j

Hinance
« Distribution 1o ~4000 websites

\‘f Distribution to PRM) which
includes >12K US joumalists
+ Unlimited word count

V‘f Visibdlity Report showing release Vf
performance

S&P Global
Platt

Destmbastion to ~4000 websites +
premium website posting on BLOX
digital sites

Distribution to PR which
includes >T2K US journalists

SEARCH ENGINES

[ hoo, Bing, et

SEARCH ENGINES

search visibility. This means that audiences are 2Zx more likely
of wite

D! (3 Uniimited word count
YAHOO- . \.i"'" Wisibality Report showing release
performance

images or wdeos can be added of 3260 coch Imoges or vidoos con bo odded ot $360 coch

PR Newswire

© 2025 Cision, Inc. All Rights Reserved. Confidential.



Exhibitor Resource Center

How to find & use the new PR Newswire
service

o ®
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New: PR Newswire Press Release Distribution

RENA 2028
Hermber 20 Deceber 4,2 Exhibitor Listing Details RSNA Exhibition Services Office
Fe . : N Booth: 5809

Deseription - ctec () Exhibiter Categaries

Revi

IHM@I Reservations Company Information ) . Press Release - PR Newswi re

1 7
Click tere Click tare o Itern Name Submitted? -

strath ’ - A No press releases have been purchased
Registration Upgrade Your Exhibitor Listing

g

Click Hare -+

Upgrade my Listing -+

Download Contract

Purchase Additional ltems

Click Here =
Meeting Space

Exhibitor Appointed Contractor Priority Points

Here is & quick glance:

Lagin with Ex ot Points: 25

Register yaur EAC here

Click Here For Total Details -+
Pay or Download Invoice

PR Newswire

Click Here +
Pu anu submal

Checklist
Click Here +

o »
0 A) es {0 Showreom Performance

Registration
Share Your Show Presence B

ks 10 your booth and anline SHAWFGOM 15 Sk

Click Here -+

Wiew Links

o ®
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Press Release Distribution Options

PR Newswire

hibition Services Office

PR Newswire (24

>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>
>

pre

ibution Channel $875.00
Distributic hannel $1,235.00
annel $1,595.00
nel $1,955.00
annel $2,315.00
tributi annel $2,675.00
ribution Channel $675.00

1 Multimedia Top Ma 1 ution Channel $1,035.00

elease + 2 Multimedia Te et: ibution Channel $1,395.00

istribution Channel $1 .00

ibution Channel §2,15.00

s Distribution Channel $2,475.00

Channel $500.00
1 Multimedia NY Metro Distrik nnel §860.00
2 Multimedia NY Metro Distribution Channel $1,220.00
Itimedia NY Metro Distri 00
4 Multimedia N’ etro Distribu “hannel $1,940.00
Itimedia NY Metro Distribu Channel $2,300.00
Distribution Channel $450.00
n Channel $810.00
ia WebMax Di n Channel $1,170.00
bMax Distribution Channel $1,530.00
x Distribution Channel $1,890.00

ia WebMax Distribution Channel $2,250.00

© s
Continue to Checkout (0)

I e o e o o e e I e e e o e I S S S S

© 2025 Cision, Inc. All Rights Reserved. Confidential.
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Press Release Upload Form

() Home

@) Checklist
(i) Resources

2, Users

Distribution: US1

* Indicates a required field

Source Customer

ABC Test Company

Headline

500 Characters Left

* News Release

No file chosen

* Should this release be distributed immediately?

NOTE:
NOTE

Yes No

* Dateline Location

MULTIMEDIA #1

* Which type of multimedia are you adding?

Upload Image/Video/PDF Youtube Link
File

* Caption for Multimedia #1

CONTACT SUBMITTING THE ORDER

* Contact First Name

PR Newswire

* Contact First Name
* Contact Last Name

* Contact Email

I I

* Contact Phone

PRESS CONTACT

* Contact First Name

I I

* Contact Last Name

I I

* Contact Email

I I

* Contact Phone

Press Contact to appear to Press Contact visible on
media points only public websites

Special Instructions

300 Characters Left

D Agreement to PR Newswire's terms and conditions

© 2025 Cision, Inc. All Rights Reserved. Confidential.
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Enhanced Listings

Premium

$1,000.00

Get it all, opportunities for branding and be seen by more attendees

Company Information

Listing of Company's RSNA Sponsored
Industry Sessions

Aggregate metrics
Leads
Company Logo

+4 Product Images

S N O O N

+2 Exhibitor Collateral

Premium Plus

$1,500.00

Company Information

Listing of Company's RSMA Sponsored
Industry Sessions

Aggregate metrics
Leads

Company Logo

+4 Product Images
+4 Video Panels

+4 Exhibitor Collateral

A N N N N

Priority Placement in Exhibitor Listing &
Keyword Searches

Elite

$2,000.00

Company Information 12 PRODUCT PHOTOS OR VIDEOS

Listing of Company's RSNA Spansored
Industry Sessions

o Y e s Y s I o

B B B @B 6

Aggregate metrics

Leads

Company Logo

+6 Product Images

+6 Video Panels

+8 Exhibitor Collateral
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State of the Media

Insights on journalists & communicators
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CISION

What Journalists
Appreciate About PR

If wou want to build a working
relationship with a journalist, the first
question to ask yourself is: "How can |
provide value?" According to the
feedback we got from journalists, a
good place to start is with relevant
sources and story ideas.

Globally, the top response when asked
how PR professionals provide value
was "they connect me with relevant
sources." “Facilitating access to key
people and places” and "providing
relevant story ideas” rounded out the
top three answers.

Access to exclusive news ar content
was also valued by more than a third of
reparters worldwide (39%).

In your experience, what are some of the ways PR professionals provide value?

]
63%

They connect me with relevant
SOUTCEes

]
57%

They facilitate access to key
people or places

They provide relevant story ideas

They give me access to exclusive
news or content

They provide needed context and
details

They bring awareness to new
products or services

They provide multimedia assets
ivideo, images, infographics) to
supplement content

They bring awareness to breaking
news or trends that | can repart on
quickly

They offer unigue story angles

-
- i
- -

-l'...i 1"""‘. h""-.

They provide critical updates
during times of crisis
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What Journalists
Want From PR

It's clear that journalists value PR
professionals for many things they
currently do, but we dug deeper to
understand what else PR teams can da
to set themselves apart — to go above
and beyond by anticipating and
proactively providing journalists with
what they want.

And what they want most — a finding
that is consistent with previous reports
— is press releases. At a glabal level,
press releases remain the most useful
resource PR professionals can provide
journalists. Story exclusives and
original research are also requested by
the majority of reporters.

PR Newswire

What kind of content do you most want to receive from PR representatives?

1 1
' 26% 1

Mews announcements/press releases

Exclusives for stories

Original research reports (e.g. trends, market data, etc.)

Access to events

Interviews with industry experts

Multimedia (e.g. videos, images, infographics, etc.)

Company statements regarding ongoing news stories

Products/samples to test

Bylined articles or guest posts



CISICN

How Journalists
Use Al

In a notable uptick from last year
(when 47% of journalists worldwide
said they were using Al in some
capacity), 53% of Jjournalists are now
using generative Al tools like ChatGPT
to support their work efforts, and
another 14% plan to start.

-
i

Are you using generative Al tools like ChatGPT to support your efforts? If so, in what capacity?

Ma, | don't use Al and don't plan to

]
25%

To research certain topics

To help transcribe interviews
and audio

To help summarize text

To help create outlines or early
drafts of content

To brainstorm interview questions

Mo, | don't use Al but plan to start

To brainstorm new story ideas

7%

To create multimedia (video,
images, audio, etc.)

4%

To learn more about my audiences



Concerns Over Al

What are some concerns you have with PR professionals using Al to generate press releases or pitches?

When it comes to their specific
concerns about PR professionals using
Al factual errors top the list across all
regions (which makes sense, given
that battling misinformation is among
journalists’ top concerns).

Other serious concerns: Quantity of
content will increase, but not
necessarily guality, fellowed by loss of
authenticity or creativity.

“; ’ﬁ | waorry about | worry the quantity | worry the content | worry about | waorry about potential
" potential factual will increase, but not will lack authenticity copyright bias present in Al-
. errors in Al content the quality or creativity infringements and generated content
s, accusations of
L] 2 1
., lagiarism
. A . plag
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NEXT STEPS:

Prioritize authenticity: Journalists are most

Take inspiration from journalists: Journalists are .
amenable to Al when they believe that, in addition

experimenting with Al in myriad ways and PR pros " .t
to being factually correct, it also still contains a can benefit from a similar approach: Don't be I
compelling story. Be sure to refine your Al- afraid to test 4l to see where it can create

generated content so that your brand's unique

efficiencies and spur creative thinking, but make
vioice and point of view shine through.

sure anything it generates has been validated by

human experts.

Mever take Al at face value: Given journalists’ '-
(walid) concerns over Al-generated content, PR
professionals would be wise to be up front about

any use of Al and able to ensure that the content is
verified and credible.

Take inspiration from journalists

---...-_._-------------l----------—------.----
- -

L

-

-

Prioritize authenticity



Resources

« RSNA Online Press Room

« RSNA 2025 Exhibitor Services Guide

« How Press Releases Make Your Business Discoverable in AI Search

« Anatomy of a (Nearly Perfect) Press Release

« The Multichannel Communications Playbook

« 2025 State of the Media Report

« In Their Own Words: Journalists on the PR Pitches That Really Got Their Attention (For Better or Worse)

« All PR Newswire Resources
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https://rsna.vporoom.com/
https://rsna.vporoom.com/
https://rsna.vporoom.com/download/2025+RSNA+Exhibitor+Services+Kit.pdf
https://rsna.vporoom.com/download/2025+RSNA+Exhibitor+Services+Kit.pdf
https://www.prnewswire.com/resources/articles/press-releases-boost-ai-performance/
https://www.prnewswire.com/resources/articles/press-releases-boost-ai-performance/
https://www.prnewswire.com/resources/tip-sheets/anatomy-of-a-press-release/
https://www.prnewswire.com/resources/tip-sheets/anatomy-of-a-press-release/
https://www.prnewswire.com/resources/white-papers/multichannel-communications-playbook/
https://www.prnewswire.com/resources/white-papers/multichannel-communications-playbook/
https://www.cision.com/resources/guides-and-reports/2025-state-of-the-media-report/
https://www.cision.com/resources/guides-and-reports/2025-state-of-the-media-report/
https://www.cision.com/resources/articles/journalists-discuss-pitches-that-got-their-attention/
https://www.cision.com/resources/articles/journalists-discuss-pitches-that-got-their-attention/
https://www.prnewswire.com/resources/
https://www.prnewswire.com/resources/
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