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Housekeeping

• Live Language Translation
• Questions in Q&A
• Recording



Today's Speakers
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Agenda

Introduction
Pre-show Marketing
Tradeshow Stats
Multichannel Communications Plan
RSNA Online Press Room

Press Release 101
Fundamentals
Benefits of news distribution
Newsworthy Content Ideas

Tips & Best Practices
How to Craft an Engaging Press Release
The Importance of Multimedia
Timing: When to Send Your News
Press Release Spotlight

PR Newswire & Exhibitor Resource Center
Discounted PR Newswire offering
How to purchase and upload your press release

State of the Media Insights

Q&A



PR Newswire is the industry's leading press release 
distribution provider with an unparalleled global reach of 
more than 440,000 newsrooms, websites, direct feeds, 
journalists and influencers and is available in more than 170 
countries and 40 languages.
From our award-winning Content Services offerings, 
integrated media newsroom and microsite products, Investor 
Relations suite of services, paid placement and social sharing 
tools, PR Newswire has a comprehensive catalog of solutions 
to solve the modern-day challenges PR and communications 
teams face. 
For 70 years, PR Newswire has been the preferred 
destination for brands to share their most important news 
stories across the world.
We’ve worked with hundreds of events and associations and 
have helped thousands of brands execute their trade show 
campaigns—and beyond.

We can help you tell 
your brand story
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Pre-show Marketing
Setting up your business for more than 
serendipity and short-term success
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75% of attendees 
decide which booths to 
visit before the show. 
(CEIR)
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Quick Trade Show Industry Stats
• 85% of exhibitors say that their primary 

reason for exhibiting at a trade show is to 
generate leads and sales.1

• 76% of exhibitors integrate their 
event with other marketing 
campaigns.1

• 75% of trade show marketers find email 
to be their best pre-show promotion 
marketing tool.2

of trade show attendees consider 
trade shows to be an essential part 
of their buying process.1

93%
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Trade show attendees are 72% more likely to 
buy from an exhibitor they have met at a trade 
show than from a competitor they have not met.1

67% of all attendees represent a new prospect 
and potential customer for exhibiting 
companies.1
1: Source – Trade Show Labs
2: Source – ColorCraft

Developing a strategy for before, 
during, and after an event is 
paramount.



Multichannel Communications
PAID
• Sponsored content 
• Social media ads, search ads, pay-per-click
• Email marketing

OWNED
• Company website content, including:

o Blog posts
o Newsroom feed
o Webinars
o Infographics, case studies, videos, and other marketing collateral

EARNED
• Press releases
• Media placement or coverage
• Organic influencer marketing (e.g., reviews)
• Other word-of-mouth recommendations

SOCIAL/SHARED
• Content shared through social channels, such as:

o Upcoming event information
o Sampling of new content, like an e-book
o Multimedia and text from a press release

PAID

OWNED EARNED

SHARED

Strategic distribution of content to amplify the impact of a story and achieve maximum visibility.



Journalist Survey: Covering Events
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• Keep content online longer/indefinitely
• Have information available prior to event
• Make representatives and content easily 

accessible

"Create event landing pages with news and resources about 
technology breakthroughs, new products, thought leadership, and 
contact information for people willing and able to chat more in 
depth about these topics. Include links to full-text press releases 
and downloadable image files." 

What would make your job easier as a 
reporter?



Partnership Benefits
Helping you increase brand awareness and news 
discovery for RSNA 2025
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RSNA Online Press Room
Centralized Resource
Look no further than this comprehensive resource for the 
latest breaking news and supplemental assets.

1

2

3

4

Public & Available 24/7/365
Accessible any time, day or night, from any device—without 
requiring a login or special app—making it easy for journalists, 
attendees, and industry peers to find information.

5

Search Engine Optimized
The online press room is search engine optimized, resulting 
in more audiences finding and engaging with content. 

Reach the RSNA registered media list
Any releases issued via PR Newswire will automatically get 
included in the online press room and sent to the RSNA 2024 
registered media list.

Get additional exposure for your news
Stand out from other exhibitors and amplify your reach
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Discounted PR Newswire Distributions
PR Newswire allows organizations to 
increase chances of earned 
media by reaching newsrooms (via 
wire feeds) & journalists (via PRNJ) 
and helps provide brand awareness 
through online syndication. 



Press Release 101
How press releases can help your business
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A press release is an announcement that informs an 
audience of something newsworthy, often used as a 
communications or promotional tool.

Press releases are read by the media, industry 
professionals, and the general public (consumers).

Common press release topics include: new products 
or services, partnerships, events, awards, certifications, 
personnel changes, financial disclosures, and "softer" 
seasonal content.

Press Release 
Fundamentals
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Reach New Audiences

Syndicate your news to thousands 
of points to reach audiences in the 
places they frequent.

Generate Brand Awareness

If no one knows about your products 
or services, how will they be able to 
connect with you or buy from you?

Create a Relationship with Media
Press releases are the #1 source journalists 
use for generating content or ideas, 
according to the 2023 State of the Media 
Report.

Boost SEO Traffic
Posting of release on prnewswire.com 
which receives 6.2 million monthly 
organic search traffic.

Press Release Benefits

Demonstrate Thought Leadership

Showing you're an expert in a field 
helps attract the attention of the media 

and your customers.

Build Business Credibility
Media & consumers view press releases

as a trusted source of data, and science/tech 
are areas where trust is at risk

- 2024 Edelman Trust Barometer Special Report.

Encourage Customer Engagement

Distributing a well-crafted press release leads 
to direct engagement and sharing on 

social channels.

Curate a Content Portfolio
The more content available, the greater the 

credibility.

You can gain visibility by distributing a press release

https://www.edelman.com/sites/g/files/aatuss191/files/2024-02/2024%20Edelman%20Trust%20Barometer%20Global%20Report_FINAL.pdf
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• AI tools like Perplexity and ChatGPT synthesize info 
from hundreds of sources instantly, reducing the need 
for site visits

• Zero-click searches now account for roughly 60% of all 
Google searches

• Traditional CTR (click-through rate) for top organic 
results dropped from ~7.3% (Mar 2024) to ~2.6% 
(Mar 2025)

• Publishers are seeing anywhere from 10–50% declines 
in organic traffic

• Web pages featured in AI Overviews receive 3.2 times 
more clicks than those in the traditional “blue link” 
results

• GEO (Generative Engine Optimization) and AEO 
(Answer Engine Optimization) vs SEO

• Content best practices for consumers, investors, 
analysts, and search remain paramount to 
discoverability in the AI era

• Utilizing press releases to increase visibility and 
enhance AI search summary placement

The Rise of the “Zero-Click” Search Era

What’s happening? Where are opportunities?

The era of “no-click” AI search is here. To stay relevant and visible, you must adapt your 
content strategy—pivoting from clicks to visibility, optimizing for natural Q&A, and 
building authority within AI ecosystems. 





Newsworthy Reasons to Send a Press Release
Company Growth:
new business endeavors, milestones, M&A 
activity

1

2

3

4

Employee News: 
retirements or promotions, new executives

5

Product or Service News: 
feature enhancements, new launches, 
partnerships

Brand and Marketing:
new campaign, website, rebrand, or sponsorship

Events: 
trade shows, conferences, webinars, or other 
national/local events
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Original Content:
thought leadership, survey/study results, tips and 
advice or educational resources

6

7

8

9

Recognition:
awards or certifications

Financials:
earnings, IPOs, new investors

ESG (environmental, social and governance):
DEI initiatives, board changes, sustainability reports

Philanthropy:
supporting a non-profit or cause, receiving a 
donation

10

https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-1-company-growth/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-2-employee-news/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-3-product-service-news/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-4-marketing/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-5-events/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-6-original-content/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-7-recognition/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-8-financial/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-9-esg/
https://www.prnewswire.com/resources/articles/newsworthy-reasons-to-write-a-press-release-part-10-philanthropy/


Aligning Key Milestones & Goals

• Fundraising
• New C-Suite addition
• Expanding services to a new location
• Product launch
• A new clinical trial/patient study
• FDA approval
• Conference/trade show participation
• Licensing agreements
• Partnerships

• "Our CEO wants more media coverage on ___."
• "How can we get more awareness within the industry?"
• "We're looking to improve SEO."
• "I don't have contacts at the trade publications we're 

looking to target."
• "I want to tell people about ___, but I don't know how."
• “Our organization is looking to increase participation in 

this study."
• "We'd like a bigger online footprint."
• "There's a lot of blog posts/thought leadership content on 

our website to share."

Company Milestones
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Objectives or Obstacles



Tips & Best Practices
Elements of a good release, timing tips, and more
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Grab attention with a 
good headline
Headlines should be catchy and 
informative; short and 
accurate. Aim for 70 characters 
including spaces.

Feature a clear call to 
action
Have a clear direction for what 
you want the readers to do 
next.

Utilize multimedia 
elements
Visual assets increase views 
and engagement of potential 
customers and the media.

Use natural language 
and disruptive 
formatting
Natural language and skim-able 
content helps win points with 
readers and search engines.

PR Newswire’s Definitive Guide to Crafting an Engaging 
Press Release

News Release Tips

Include quotes
Including quotes help provide 
authority and color to a press 
release.  Keep them under 4 
sentences.

Don't leave out crucial 
details—like the booth 
number!
Make sure readers know where 
to find you at the show or 
if/when and where your VP is 
speaking.Pro-tip: for trade show-related news, incorporate the 

event name into the headline along with your 
company name to enhance the discoverability of your 
content—and brand.

GA link builder: https://ga-dev-
tools.appspot.com/campaign-url-builder/

https://www.prnewswire.com/resources/white-papers/definitive-guide-engaging-press-release/
https://www.prnewswire.com/resources/white-papers/definitive-guide-engaging-press-release/
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Boost Engagement with Multimedia
More than half of orders include multimedia



START WITH
YOUR GOALS

AVOID STOCK
MARKET PEAKS & OTHER BIG 

ANNOUNCEMENTS

TUESDAYS HAVE
HIGHEST TRAFFIC, FRIDAYS 

AND HOLIDAYS ARE 
QUIETER

SEND ON AN 
"OFF" MINUTE

Determining the 
main goal you want 
your release to 
accomplish will help 
determine when to send it.

Unless your news is stock 
market moving or financial in 
nature, avoid sending  in the 
hour leading up to stock 
market open (09:30 am ET) 
and close (4:00 pm ET).

Tuesdays are the most 
popular day to send news. 
Sending on this day means 
your message has more 
competition.

Most releases get sent out 
on the hour or half 
hour. Something as 
simple as sending at 
10:03 am ET will help 
your release stand out.

RSNA is unique in that 
it starts soon after a holiday. 
It’s usually best to avoid 
sending your news 
Thanksgiving week (or at 
least Wed. Nov. 22) as some 
extend vacations.

News Release Timing
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Anatomy of a (Nearly Perfect) Press Release

DEALING WITH 
HOLIDAYS

If a larger company is 
making an anticipated 
announcement – avoid 
sending your news in the 
hours leading up to and 
after it.

Conversely, Fridays, 
weekends, and holidays 
are typically quiet.

Pro-tip: We recommend 
sending at least 1 press 
release a quarter to keep 
your brand top-of-mind.

https://www.prnewswire.com/resources/tip-sheets/anatomy-of-a-press-release/


Press Release Spotlight
Example of a successful press release
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Headline
Direct and includes critical details, along with the company 
name

Multimedia Asset (Video)
Including at least one visual element helps performance; 
videos can increase engagement by 3 times.

Quotes
Release has a quote that adds more context to the core 
news

Call to Action
Has a line that mentions what readers should do if they 
want to schedule a meeting or demonstration at the show

Featured Exhibitor: 
DeepSight(TM) Technology
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Measuring Success

2,267 Views

274 Exact Match 
pickups

139 media 
views

131 Click 
throughs

Visibility Report Averages
PR Newswire Visibility 
Reports

PR Newswire provides a Visibility Report 
for every US release, and most 
international distributions, at no extra 
cost.

Visibility Reports provide a high-level view 
of how your release performed online and 
with the media and show how users 
engaged with your release on 
prnewswire.com. PR Newswire also 
provides industry benchmarks to show 
how your release compared to similar 
releases in your industry.



Discounted PR Newswire Offerings
Release distributions available for RSNA 2025
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RSNA 2025 Offerings



Exhibitor Resource Center
How to find & use the new PR Newswire 
service
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New: PR Newswire Press Release Distribution
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Press Release Distribution Options
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Press Release Upload Form
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Enhanced Listings



State of the Media
Insights on journalists & communicators
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• RSNA Online Press Room

• RSNA 2025 Exhibitor Services Guide

• How Press Releases Make Your Business Discoverable in AI Search

• Anatomy of a (Nearly Perfect) Press Release

• The Multichannel Communications Playbook

• 2025 State of the Media Report

• In Their Own Words: Journalists on the PR Pitches That Really Got Their Attention (For Better or Worse)

• All PR Newswire Resources

Resources

https://rsna.vporoom.com/
https://rsna.vporoom.com/
https://rsna.vporoom.com/download/2025+RSNA+Exhibitor+Services+Kit.pdf
https://rsna.vporoom.com/download/2025+RSNA+Exhibitor+Services+Kit.pdf
https://www.prnewswire.com/resources/articles/press-releases-boost-ai-performance/
https://www.prnewswire.com/resources/articles/press-releases-boost-ai-performance/
https://www.prnewswire.com/resources/tip-sheets/anatomy-of-a-press-release/
https://www.prnewswire.com/resources/tip-sheets/anatomy-of-a-press-release/
https://www.prnewswire.com/resources/white-papers/multichannel-communications-playbook/
https://www.prnewswire.com/resources/white-papers/multichannel-communications-playbook/
https://www.cision.com/resources/guides-and-reports/2025-state-of-the-media-report/
https://www.cision.com/resources/guides-and-reports/2025-state-of-the-media-report/
https://www.cision.com/resources/articles/journalists-discuss-pitches-that-got-their-attention/
https://www.cision.com/resources/articles/journalists-discuss-pitches-that-got-their-attention/
https://www.prnewswire.com/resources/
https://www.prnewswire.com/resources/


Q&A
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