
Promotional  
Opportunities 

at the 2009 RSNA Scientific Assembly and Annual Meeting

RSNA Pocket Guide 
This compact and handy guide lists all educational 
sessions and provides quick reference for general  
information, including maps of Chicago and McCor-
mick Place, hotel listings, and transportation sched-
ules. Advertise here and place your message in the 
pocket of attendees all week. 

RSNA Daily Bulletin 
The quintessential traffic-builder for exhibitors, the 
RSNA Daily Bulletin (the official newspaper of the 
meeting) provides breaking coverage of meeting 
news, schedule and program changes, and new 
product information. Each morning 15,000 copies 
are distributed throughout McCormick Place. Also 
available online during the show as well as archived 
for future reference.

RSNA Meeting Guide
This handy reference guide provides detailed maps 
of exhibits and McCormick Place, a current list of 
exhibitors, the McCormick Place dining guide, and 
transportation. Thirty thousand copies are printed 
and distributed along with the Daily Bulletin and at 
Help Centers. Anything an attendee needs can be 
found in the Guide.

Subspecialty Brochure
Be the exclusive advertiser by placing your ad on the 
back panel of one of several subspecialty guides, 
featuring meeting content from breast to musculo-
skeletal to ultrasound.  Attendees use these guides 
every day to organize their busy week. 

Meeting Bag Insert
Be creative and build brand presence! Place a printed 
insert, CD, or other approved promotional item in the 
official Meeting Bag. Approved inserts are CDs, pe-
dometers, candy packets, soap packets, coasters, lip 
balm, first aid travel kits, luggage tags, post-it notes, 
stress balls, bookmarks, and disposable cameras. 
Notepads are excluded. All promotional items must 
be approved by the RSNA prior to printing/manufac-
turing. Maximum of 10 inserts allowed, so sign up 
now! Advertiser supplies 21,000 inserts.

Plasma Wall
Your message will be hard to miss on our 24’ x 6’ 
seamless plasma wall. Situated in a high-traffic 
area in the Grand Concourse of McCormick Place, 
this eye-catching display allows you to present your 
message in one of three sizes, as a still or with mov-
ing images, and with sound or without. The wall will 
also provide attendees with important programming 
information, the day’s highlights, current news and 
market reports from CNN and trivia about RSNA and 
Chicago. 

Career Opportunity Guide
New in 2008, this comprehensive publication show-
cases recruitment advertising only, so job seekers 
will be sure to see your ad. 20,000 Guides are distrib-
uted at the entrances to all the halls as well as at the 
Membership and Career Connection booths and the 
always popular Residents Lounge.

For more information, contact Judy Kapicak, 
Assistant Director, Advertising at 630.571.7818 
or jkapicak@rsna.org.
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Daily Bulletin
RSNA meeting attendees rely on the Daily Bulletin, the official 
meeting newspaper, to provide overnight coverage of meeting 
news, hot topics, schedule and program changes, and new 
product and service information from exhibitors. 15,000 copies 
are distributed each morning throughout McCormick Place.

The entire Daily Bulletin, including the New Products & 
Services section, will be posted online—which means your print 
advertisement appears online! The site remains live after the 
meeting. This opportunity is not to be missed.

Published Sunday, Monday, Tuesday, Wednesday and Thursday 
(November 29–December 3) during RSNA 2009, each day 
features a 16-page news section and an 8-page New Products  
& Services section.

RSNA Annual M
eeting 

Publications

Meeting Guide
The Meeting Guide is the most up-to-date source of information 
for navigating the annual meeting. In addition to floor plans and 
contact information for the more than 700 technical exhibitors, 
the Meeting Guide provides a detailed map of the Lakeside 
Learning Center. The Meeting Guide also answers frequently 
asked questions, provides key meeting terminology, and lists 
transportation schedules. Distributed in bins adjacent to the  
Daily Bulletin, the Meeting Guide is an essential navigational  
tool for RSNA attendees and a great traffic builder for exhibitors.

Daily Bulletin and Meeting Guide Deadline Dates

Space: October 2          Materials: October 16

Advertising Rates—Black/White
All costs are gross.

Size	 Dimensions	 Total Gross Cost  
		  (All 5 Days)
Full page* 	 10" x 14" 	 $14,100
Junior page 	 7-1/2" x 10" 	 $12,630
1/2 page 	 10" x 7" or 5" x 14" 	 $11,090
1/4 page 	 4-15/16" x 7" 	 $  7,535
1/8 page	 4-15/16" x 3-7/16" 	 $  5,180
1/16 page 	 4-15/16" x 11-1/16"	 $  3,770
Spread** 	 21" x 14" 	 $28,200
Center spread** 	 21" x 14" 	 $31,015
Cover positions* 	 10" x 14" 	 $17,010

Cover prices include color.

* Full Page/Cover	 Trim: 11"w x 15"h
	 Bleed: 11-1/4"w x 15-1/4"h
** Spread/Center Spread	 Trim: 22"w x 15"h
	 Bleed: 22-1/4"w x 15-1/4"h

Advertising Rates—Color

Standard or matched: 	 $ 800
Four-color process: 	 $1,500 single page, $3,000 spreads

Ad Rotation Charges (Daily Bulletin Only)

Per day: $200 non-commissionable

Formatting Considerations

Contact jkapicak@rsna.org for specifics.



                           Artwork Requirements for the  
Daily Bulletin, Meeting Guide, Pocket Guide and 
Career Opportunity Guide

Formatting Considerations and  
Acceptable Transfer Materials
Acceptable file formats are high-resolution PDF and EPS 
files. Files created in either Windows PC or Macintosh are 
acceptable. 

All files are reviewed by our Production department. You 
will be notified prior to printing if there are any problems. 
If necessary, a resupply may be required. PDF and EPS 
files should be sent by e-mail or on CD.  
(See Sending Your Materials.)

PDF files
PDF versions 1.5 or higher are •	 not accepted. 

Do •	 not merge multiple PDF files into a single PDF file. 

For full-page bleeds: •	 Bleed elements must extend 
beyond the page by 1/8” (0.125”) on the trim sides, and 
crop marks must fall outside of the bleed area. There 
must be exactly ½” (0.5”) of space on each side of the 
live page to accommodate the bleed and marks.

If your ad is meant to be 4-color, do •	 not include Pantone 
colors. For a 4-color ad, all Pantone colors must be 
converted to CMYK in the original page layout program 
before generating the PDF. 

All transparency •	 must be flattened in the final page file 
before generating the PDF.

We may request a revised file if OPI comments and/or •	
ICC profiles are found in your PDF.  

Adobe Illustrator files 8, 9, 10
Files should be set for high resolution output. Files will •	
be output to a device resolution of 2400 dpi.

Select all text and “Create Outlines”. •	
All imported images must be embedded, not linked, at •	
resolution of 300 dpi or higher.

Specify colors properly in your files. Colors meant to •	
print CMYK should not be set to “spot”. Make sure that 
colors are set to CMYK rather than RGB. Delete any 
unused colors from the color palette. 

Be aware of effects that can be caused by transparency •	
and flattener settings. All transparency must be flattened 
in the final page file that is submitted for processing. 

Save and submit your Illustrator file as an EPS file;•	   
do not export to PDF. 

Sending Your Materials
E-mail your ad to—ads@rsna.org 
PDFs and EPS files can also be submitted on CD. 
FTP upload is available upon request.

We can receive an e-mail attachment as large as 8 MG. 
(Your company’s policies, however, may restrict you from 
e-mailing a file this large).

Larger attachments (beyond 8 MG) may be sent on a CD. 
Include a directory listing of all content on the disk. If sent 
on CD, a composite proof 100% of its actual size should 
accompany all 4C ads. This proof will be used at press to 
match color. 

Color content of your proof must be represented to your 
satisfaction, and be clearly marked as 4C or 2C with 
Pantone Matching System (PMS) number indicated. 

For all ads submitted, please include vendor name, issue 
date and publication name, contact number and return 
address.

For any questions about advertising with RSNA,  
please contact:

Judy Kapicak, Senior Manager, Advertising 
Radiological Society of North America 
820 Jorie Blvd. 
Oak Brook, IL 60523

1-630-571-7818

jkapicak@rsna.org

Note: It is understood that if you or your representative 
prepares digital files, the file specifications listed in this 
form will be followed. It is also understood that the quality 
of your ad may not be satisfactory if these specifications are 
not followed. We do not archive files after printing.

Pocket Guide




